
Communication and Leadership in the 21st Century

Corporate Communication and Corporate Governance are 
often still too removed from one another. Integration of 
successful Public Relations and responsible leadership makes 
a crucial contribution to the raise of professionalism in an 
organization as a whole. “Communication and Leadership 
in the 21st Century” is a review of theorizing and empirical 
research papers on this subject, intended both for scholars, 
students and professionals of a large variety of disciplines.

This volume focuses in particular on four distinct but 
interrelated areas: Integrated Market & Corporate 
Communication, Communication Management & Media, 
Organizational Communication & Change, and Leadership 
Communication & Strategies. With a particular emphasis on 
the German and European situation, the authors provide 
different perspectives on the cross-cultural context of 
international communications and leadership.

The four areas of the book characterize at the same time 
the main subject fields of a newly developed Executive MBA 
program at the Technical University of Munich (TUM). This 
study is part of the ¡communicate! qualification program, 
an initiative of the Bertelsmann Stiftung, the Heinz Nixdorf 
Foundation, the DaimlerChrysler Fund and the TUM. The aim  
of ¡communicate! is to unite communication and leadership  
in the workplace, in training and in research.

I would like to order __ copies

Holger Sievert, Daniela Bell (eds.)
Communication and Leadership in the 21st Century
The Value of Communications Management in Corporate Governance,  
Global Market, Change Process and Media

November 2007, approx. 160 pages, soft-bound
approx. 20 ú (excl. postage and packaging)
ISBN 978-3-89204-942-5

P.O. Box 103,  33311 Gütersloh, Germany |      ++49 52 41 81-81175 |      ++49 52 41 81-81931

www.bertelsmann-stiftung.de/verlag  |  sabine.reimann@bertelsmann.de

Fax your order to
		  ++49 5241 46970

or mail this coupon back to

Verlag Bertelsmann Stiftung
P.O. Box 103

33311 Gütersloh
Germany

Holger Sievert, Daniela Bell (eds.)
Communication and Leadership 
in the 21st Century
The Value of Communications Management 
in Corporate Governance, Global Market,  
Change Process and Media

November 2007, approx. 160 pages, soft-bound 
approx. 20 ú (excl. postage and packaging)
ISBN 978-3-89204-942-5

Holger Sievert, Daniela Bell (eds.)

Communication and Leadership 
in the 21st Century

The Value of Communications Management in Corporate 
Governance, Global Market, Change Process and Media

Address (please print)

___________________________________________________________
Last name, first name

___________________________________________________________
Street

___________________________________________________________
City/State/ZIP Code

___________________________________________________________
Country

___________________________________________________________
Date, Signature


